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Abstract
The digital information era has driven transformation in
journalism and broadcasting practices, requiring synergy
between media law and professional ethics. This study aims to
analyse the influence of media law on the implementation of
journalistic ethics and professionalism in broadcasting. Using a
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findings reveal five key findings: i) media law provides a
normative framework that limits and guides broadcasting

Keywords: Media law, practices, i) journalistic ethics strengthen the social
journalistic ethics, responsibility of media professionals, iii) thete is tension
professionalism, broadeasting,  between the demands of press freedom and compliance with the
regulation law and moral values, iv) broadcasting professionalism can only

be achieved through a balance between legal compliance and the
internalisation of ethics and v) low legal and ethical literacy
among media workers is a serious challenge. The implications of
this study emphasise the importance of media ethics and law
education in newsrooms and the need to strengthen regulations
that favour the public interest. This is crucial to maintaining
credible, ethical, and professional broadcasting quality amid the
ever evolving global information flow.

INTRODUCTION

In the era of globalization and rapid advancement of information technology,
mass media, especially in the form of broadcasting, has a very strategic role in
shaping public opinion, educating the public, and disseminating information that can
influence the mindset and actions of individuals and groups. Broadcasting, which
includes television, radio, and digital platforms such as streaming and social media,
has developed into one of the most dominant communication tools worldwide. The
function of the media as a disseminator of information that is fast, easily accessible,
and has a wide reach allows the public to obtain the latest news on various issues,
including politics, economics, social, law, and culture. Through broadcast media, the
public can find out about various important events that occur around them and in
other parts of the world (Muslimin, 2022).
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However, with the power it has, the mass media in broadcasting also carries a great
responsibility towards the truth and ethics in conveying information. The quality of
media reporting is highly dependent on the professionalism of journalists and the
accuracy in maintaining objectivity, balance, and accuracy of information conveyed to
the public (Nurdyantoro, 2023). Journalistic ethics are the main guidelines that must
be applied by media professionals to ensure that the news they present is not only
accurate and timely, but also in accordance with the moral values that apply in
society. Without strong journalistic ethics, the media can easily get caught up in
sensational, unbalanced, or even misleading reporting, which can influence public
perception and damage the reputation of individuals, organizations, or countries
(Halik, 2020).

In addition, the rapid development of digital technology and social media has
changed the dynamics of news reporting and information consumption. In recent
years, we have witnessed how social media and digital platforms can quickly spread
information around the world in seconds. However, with the ease of access and
dissemination of this information, new challenges have emerged. Fake news (hoaxes),
misinformation, and disinformation have become serious problems that can
negatively influence public opinion, and can even damage the integrity of social,
political, and legal systems (Takalelumang et al., 2019). People's dependence on
information obtained through the internet and social media is increasing, but
unfortunately, verification of this information is often neglected. This condition is a
major challenge in efforts to maintain journalistic ethics, because the media is not
only faced with the obligation to maintain the quality of news, but also has to
overcome the risk of spreading false or inaccurate information (Laoli et al., 2025).

This is where the role of media law becomes very important. Media law is
tasked with providing a regulatory framework that can guide broadcasting and
journalistic practices in carrying out their functions, without violating human rights
and freedom of expression. This law includes various regulations that focus on press
freedom, protection of the right to information, and the right to obtain legal
protection related to privacy and defamation (Arifah & Ashidiq, 2024; Setyowati &
Kencono, 2024). A clear and firm media law system can provide guidelines for the
media to present news objectively, accurately, and in accordance with high ethical
standards. However, challenges arise when existing media laws cannot always keep
up with the changing times and technology. Existing regulations are often hampered
by the slow legislative process or are even inadequate to regulate all forms of new
media that are increasingly developing.

Good media regulation must have a balance between protecting press
freedom and regulating the implementation of journalistic ethics. Freedom of the
press is a basic principle in a democratic system, where the media has the right to
report on various issues that are relevant to the public. However, this freedom
cannot be used as an excuse to ignore the basic principles of journalism, such as
accuracy, objectivity, and balance in reporting (Mustofa, 2012). For this reason,
media law must also ensure that the media are responsible for the news they present,
avoiding the dissemination of unverified information or information that can harm
other parties without a clear basis. In addition, media law is also tasked with
protecting individuals or groups from defamation, violations of privacy, and
providing space for defending the rights of those who may be harmed by media
coverage (Fuqoha et al, 2019). However, major challenges arise in the
implementation of this media law. One of the main issues is the inability of the legal
system to cope with the rapid flow of information flowing through social media and
other digital platforms. Often, the spread of detrimental news or information occurs
quickly, and it is difficult to control it, considering that there are no regulations that
can regulate each individual or party involved in the dissemination of the
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information. In addition, there is an imbalance in the regulation of media law
between countries, where each country has different laws regulating press freedom
and the protection of public rights (Marlina, 2014; Muhlis & Musliadi, 2022). In a
global context, this becomes more complex because digital media often transcends
national borders, so that applicable regulations cannot always be implemented
effectively.

The importance of journalistic ethics in broadcasting is increasingly felt
amidst problems that occur due to the misuse of media for certain purposes, such as
the spread of news that can disturb the public, trigger conflict, or incite hatred. This
is where broadcasting professionalism is measured. The media must have high ethical
standards in carrying out their functions, by ensuring that they are not only oriented
towards profit or sensation, but also maintain the public interest and the integrity of
information ( Nabila & Sakti, 2023). This leads to the importance of education and
training for journalists and parties involved in the media industry, to ensure that they
not only understand the laws governing broadcasting practices, but can also apply the
principles of journalistic ethics in every news report. Thus, adequate regulation and
continuous education for media professionals are important steps to create a more
responsible and reliable media. Professional and ethical broadcasting can be a
powerful tool in advancing society, educating the public, and maintaining a balance
between freedom of expression and individual rights. Appropriate media laws,
together with professional journalistic practices, will contribute greatly to creating a
healthy information ecosystem and supporting a better democratic system (Robbi’ah,
2023).

METHODS

This study uses a qualitative approach with literature study methods, in-depth
interviews, and content analysis to analyze the influence of media law on journalistic
ethics and professionalism in broadcasting. First, a literature study was conducted by
reviewing various relevant sources, such as books, scientific journal articles, media
law regulations, and literature discussing the issues of press freedom, the right to
information, and ethical violations in reporting. The purpose of this study is to
understand how media law shapes journalistic and broadcasting practices, as well as
the implications that arise for journalistic ethics and professionalism. In addition, in-
depth interviews were conducted with media practitioners, journalists, and media law
experts to explore their views and experiences on how media law plays a role in
managing journalistic ethics in the world of broadcasting. These interviews aim to
gain direct insight from those involved in the media industry. To explore further, the
content analysis method is applied to news broadcast by mass media, such as
television, radio, and digital platforms (Darmawan, 2024; Engkizar et al., 2023, 2025;
Khalid, 2019; Syafril et al., 2021; Yati Oktavia et al., 2022). In this case, news content
is analyzed to evaluate the extent to which the principles of journalistic ethics are
applied and how media law is implemented in daily broadcasting practices. With a
qualitative descriptive approach, this study provides an in-depth overview of the
relationship between legal regulations, journalistic ethics, and professionalism in
broadcasting, as well as their impact on the quality of news reporting and public trust
in the media. This combination of methods is expected to provide a comprehensive
understanding of the challenges faced by the media in maintaining ethics and
professionalism in carrying out its broadcasting function amidst the development of
technology and ever-changing regulations.
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RESULT AND DISCUSSION

First, Media LLaw as a Normative Framework for Broadcasting. Media law is
a legal instrument that provides limitations, direction, and protection for
broadcasting practices so that they continue to run within the corridor that
guarantees public interest, freedom of expression, and social order. In the Indonesian
context, this normative framework is mainly stated in Law No. 32 of 2002 on
Broadcasting, Law No. 40 of 1999 concerning the Press, as well as various derivative
regulations from the Indonesian Broadcasting Commission (KPI) and the Press
Council. This law establishes basic norms on broadcast content, broadcasting codes
of ethics, protection of children and women, prohibition of violent and pornographic
content, and the obligation of information balance. The function of law as a
normative framework is not only repressive (prohibiting and punishing), but also
preventive and educational (Choliq, 1970; Herlina, 2018). He encouraged
broadcasting institutions to formulate internal policies that are in accordance with
professional standards and are responsible to the community. For example, KPI
through the Broadcasting Behavior Guidelines and Broadcast Program Standards
(P3SPS) sets out detailed rules on the presentation of news, entertainment programs,
advertisements, and soap operas. Violations of these standards can be subject to
administrative sanctions, warnings, and even program termination.

The existence of media law also aims to maintain the integrity of public space
so that it is not manipulated by certain political, economic, or ideological interests. In
the competitive and information-dense world of broadcasting, the law becomes a
"gatekeeper” (normative gatekeeper) to ensure that content that reaches the public is
not only commercially attractive, but also educational, fair, and not misleading. For
example, broadcasts that raise SARA issues, legal hoaxes, or trials in public spaces
(trial by media) can be subject to sanctions for violating the principle of presumption
of innocence and the principle of justice (Tasbih, 2021). However, the effectiveness
of media law is highly dependent on two things: first, the capacity of supervisory
institutions (such as the KPI or the Press Council) in supervising and enforcing
regulations; and second, the legal awareness of broadcasting institutions and
journalists. It self. There are still many challenges in the implementation of media law
in the field, including political intervention against regulators, weak sanctions given,
and the imbalance of power between mainstream media and alternative media. Thus,
media law should not be seen as a barrier to press freedom, but as a main pillar that
maintains quality and civility in the broadcasting space. It acts as a protector for the
public from abuse of media power, as well as a guide for the media to carry out its
functions professionally, ethically, and democratically (Yalsika et al., 2025).

Second, Journalistic Ethics as a Strengthener of Moral Responsibility.
Journalistic ethics is a value system that is the moral foundation for every journalist
in carrying out their duties in conveying information to the public. Unlike the law
which is legally binding, journalistic ethics is normative regulating what should be
done based on the principles of honesty, justice, and social responsibility. In the
context of broadcasting, journalistic ethics has a very important position because the
content broadcast has a wide reach and direct influence on the formation of public
opinion, social behavior, and the stability of society (Muhamad, 2025; Satria &
Chandra, 2024). The Journalistic Code of Ethics issued by the Press Council, for
example, contains principles such as accuracy of information, balance, data
verification, protection of sources, not spreading hatred or prejudice based on SARA,
and not mixing facts with opinions. The application of these principles encourages
journalists and broadcasting institutions not only to pursue sensation or popularity,
but also to consider the moral and social implications of every content they produce.

In practice, journalistic ethics act as a counterbalance to external pressures
faced by the media, such as the political interests of media owners, advertising
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pressures, or demands for digital virality. A journalist or broadcaster who upholds
ethics will maintain their integrity by refusing to convey information that is
unverified, unbalanced, or tends to form misleading public opinion. Ethics also teach
the importance of empathy for victims in covering sensitive cases, such as sexual
violence or human tragedies, and encourage protection of identity and privacy rights.
However, the biggest challenge in implementing journalistic ethics is consistency and
moral courage in taking the right stance even if it is unpopular or contrary to the
interests of capital owners (Rumata & Nugraha, 2020). This is where the moral
responsibility of journalists is tested. Media that are able to carry out their journalistic
duties based on ethical principles will be more trusted by the public, stronger in
forming constructive opinions, and more professional in carrying out their social
functions. In the context of broadcasting, this professionalism is the main capital in
maintaining credibility and public trust amidst the increasingly competitive and often
manipulative flow of information. Thus, journalistic ethics is not just a complement
to the law, but is the soul of the journalism profession (Dewi et al., 2025). It forms a
moral compass that guides journalists to be not only legally responsible, but also
humanely and socially responsible in every narrative conveyed to the public.

Third, the tension between Press Freedom and Regulatory Compliance. One
of the most complex dynamics in modern journalistic practice is the tension that
arises between the principle freedom of the press and demands for compliance with
legal regulations and professional ethics (Delisa et al., 2025). On the one hand,
freedom of the press is an important pillar in a democratic system that guarantees the
public's right to obtain information free from censorship and pressure from power.
On the other hand, the media has a responsibility not to abuse this freedom by
spreading information that is misleading, divisive, or violates individual human rights.
In broadcasting practices in Indonesia, this tension often arises in the form of a
dilemma between commercial demands and ethical needs. Broadcasting institutions
are required to maintain ratings, reach a wide audience, and meet advertising needs
and the interests of media owners (Saragih, 2021). This situation encourages some
media to create content that is sensational, provocative, and even violates the
principles of the journalistic code of ethics and the rules of the Indonesian
Broadcasting Commission (KPI). For example, news coverage of legal cases or
violence is often broadcast with excessive dramatization and without sufficient
verification, which in turn can lead to trial by media and defamation.

Furthermore, this tension is also exacerbated by the lack of understanding of
the editorial staff regarding the limitations of media law, as well as the less than
optimal enforcement of regulations. When the law is considered to limit creativity or
editorial freedom, there is a tendency to avoid regulations, even under the pretext of
defending the public interest (Engkizar et al., 2024). In fact, in a healthy system, press
freedom does not mean unlimited freedom, but rather freedom accompanied by legal
and social responsibility. This tension is also reflected in the debate surrounding KPI
sanctions against programs that are considered to violate norms. Often, the media
considers these sanctions as a form of silencing, when in fact they are a form of
public protection. This shows that understanding of the concept of a "free and
responsible press" has not yet been fully internalized in broadcast media practices. To
reduce this tension, strategic steps are needed, including: strengthening media ethics
and law education for journalists and editorial managers; clarifying and socializing
relevant legal limitations; and encouraging KPI and the Press Council to be more
educative and dialogical in enforcing regulations. Thus, press freedom can remain
guaranteed without ignoring justice, ethics, and protection of the interests of the
wider community (Wulandari et al., 2025).

Third, professionalism is built from the synergy of law and ethics.
Professionalism in the world of broadcasting is not solely measured by technical
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skills in compiling and presenting information, but is determined by the extent to
which media personnel and broadcasting institutions are able to integrate compliance
with media law (Botosova et al., 2023). With commitment to journalistic ethics. Law
provides firm normative boundaries, while ethics offers flexible yet profound moral
guidelines. The two cannot be separated, because law without ethics can be rigid and
repressive, while ethics without law risks being weak and unbound. The synergy
between law and ethics is key to building media professionalism that is not only
accurate and fast, but also fair, balanced, and responsible. When broadcasting
institutions consciously implement regulations such as the Broadcasting Law and the
journalistic code of ethics simultaneously, they not only avoid legal sanctions, but
also build public trust and institutional credibility. This trust is especially important in
the digital information age, where people are inundated with various sources of
information that cannot always be verified (Esa, 2007).

Professionalism built from the synergy of law and ethics is also evident from
the media's ability to sort out newsworthy issues, maintain the confidentiality of
sources, not manipulate opinions, and provide space for clarification and the right to
reply. Professional media does not merely convey information, but also educates the
public and maintains social harmony (Derysmono & Mohamoud, 2021). In this case,
the role of the editors is vital as editorial policy makers who not only consider
commercial aspects, but also ethical values and principles of legal justice.
Furthermore, this kind of professionalism encourages the presence of civilized
journalism, which is not tempted by ratings alone, does not manipulate narratives for
political or economic interests, and does not make legal issues a commodity of
entertainment. Professional media is media that carries out its role as a pillar of
democracy, social control, and protector of public interests through enlightening and
integrity-based information. Thus, the synergy of law and ethics is not only a
normative and moral foundation, but also a strategic investment for the sustainability
of healthy and trusted broadcast media. Without this synergy, professionalism will be
fragile, and the media will lose its function as a guardian of truth in society (Swain,
2018).

Fourth, low legal and ethical literacy among media practitioners. One of the
crucial challenges in realizing broadcasting professionalism is the still low level of
legal and ethical literacy among media practitioners, especially at the operational level
such as field journalists, content producers, and program editors. Legal and ethical
literacy does not only include an understanding of laws and regulations such as Law
No. 32 of 2002 concerning Broadcasting or the Press Council's Journalistic Code of
Ethics, but also a critical understanding of the meaning, purpose, and social
implications of these rules in daily journalistic practice (Rahmawati et al., 2019). Many
cases of violations of broadcast content, the spread of hoaxes, unbalanced reporting,
and violations of individual privacy are rooted in a lack of understanding of the legal
boundaries and ethical principles that must be upheld in broadcasting. Media
practitioners often focus more on the speed and appeal of news rather than ensuring
the validity of information, narrative fairness, and its long-term impact on the public.
This is exacerbated by industry pressures such as rating targets, demands for viral
content, and the influence of political or economic interests from media owners
(Hilmi et al., 2022).

This low literacy is also evident from the lack of internal training and a value-
based editorial control system. Many media institutions have not made law and ethics
an integral part of editorial quality management. As a result, media narratives are
easily trapped in bias, sensationalism, or even criminalization without a strong legal
basis (Guspita et al., 2025). In the context of television and radio broadcasting,
violations of the Broadcasting Behavior Guidelines and Broadcast Program
Standards (P3SPS) still often occur, which shows the weak integration of legal and
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ethical values in the work culture of broadcasting institutions. For this reason, it is
necessary to strengthen legal and ethical literacy systematically through regular
training, editorial workshops, and regulation-based content evaluations.
Communication and journalism educational institutions must also strengthen their
curriculum with learning based on media law case studies and communication ethics
analysis (Arahman et al., 2025). In addition, collaboration between the KPI, the Press
Council, and broadcasting institutions in compiling learning modules and
participatory public supervision needs to be encouraged to increase collective
awareness of the importance of ethics and law in the media. By increasing legal and
ethical literacy, media personnel will be more aware that press freedom is not
absolute freedom, but rather freedom that is carried out responsibly in order to
maintain justice, truth, and public dignity (Agusman et al., 2023; Mujahidin, 2022).
Only then can the media carry out its strategic role as a distributor of fair, educational
and dignified information in the global information era.

CONCLUSION

This study shows that professionalism in the broadcasting world cannot be
built only through technical aspects or speed of information, but must be supported
by synergy between media law and journalistic ethics. Media law functions as a
normative framework that regulates the boundaries and responsibilities of
broadcasting institutions, while journalistic ethics provide moral guidance that guides
media personnel to work fairly, accurately, and socially responsible. The research
findings emphasize five main things: first, media law becomes a boundary and
protector in broadcasting quality content; second, journalistic ethics strengthens the
integrity of broadcasters; third, there is tension between press freedom and
compliance with the rules; fourth, professionalism will only emerge when law and
ethics go hand in hand; and fifth, low legal and ethical literacy is a serious obstacle in
maintaining broadcasting standards. Therefore, it is important for broadcasting
institutions and media actors to improve their understanding of regulations and
ethical values, both through formal education and internal editorial training. At the
same time, regulators such as the KPI and the Press Council need to continue to
strengthen their supervisory, educational, and mediation functions proportionally.
Only with the synergy of all parties can broadcasting in the global information era
become a means of intelligence, social control, and a guardian of dignified
democracy.

REFERENCES

Agusman, Majid, Z. A., Hamid, A., & Hanif, M. (2023). Problematika dakwah dan
pendidikan pada masyarakat pedalaman Tau Taa Wana Morowali Utara.
Tawazun: Jurnal Pendidikan Islam, 16(2), 245-272.
https://doi.org/10.32832/tawazun.v16i2.14472

Ahmad Esa, J. M. Y. & N. K. (2007). Persepsi Pensyarah Terhadap Penerapan
Kemahiran Kepimpinan Menerusi Kokurikulum Di Politeknik. In  Jurnal
Persatuan  Pendidikan Teknik dan 1Vokasional (Nol. 1, Issue 2, pp. 50-61).
https://doi.org/10.33102/sainsinsani.vol7no1.373

Ahmad Hilmi, A. B., Saleh, M. H., & Sulaiman @ Mohamad, A. (2022). Kertas
Konsep Pengintegrasian Ayat Hafazan al-Quran dengan Ilmu Aqli: Ke Arah
Pembangunan Model di Kolej GENIUS Insan. Saéns Insani, 7(1), 44-50.

Arahman, Z., Abda, Y., Bahri, S., & Darma, S. (2025). Interpersonal communication
between students and gurce in instilling Islamic values: A case study of Dayah
Mudi Mesra in Aceh, Indonesia. Islamic Communication Journal, 10(1), 1-17.
https://doi.org/10.21580/1¢j.2025.10.1.23773

Arifah, & Ashidiq, A. R. (2024). Aspek Hukum dan Tantangan Etika Jurnalisik dalam

Journal of Islamic Communication and Journalism 46
Vol. 1, No. 1, pp. 40-49, 2025


https://doi.org/10.32832/tawazun.v16i2.14472
https://doi.org/10.33102/sainsinsani.vol7no1.373
https://doi.org/10.21580/icj.2025.10.1.23773

Journalistic Ethics and Media Law Pillars of Broadcasting Professionalism

Penyebaran Konten Viral di Era Digital (Studi di Kabupaten Toboali, Bangka
Selatan.  JSIM:  Jurnal ~ Ilmn  Sosial Dan  Pendidikan, 5(4), 847-858.
http://doi.org/10.36418/syntax-imperatif.v5i4.486

Arifin, M. Z., & Sofa, A. R. (n.d.). Ilmu Sebagai Kunci Kesuksesan Dunia Dan
Akhirat Menurut Al-Quran Dan Hadist. Inspirasi Dunia: Jurnal Riset Pendidikan
Dan Bahasa, 3(4), 118-125. https://doi.org/10.58192/Insdun.V3i4.2634

Botosova, L., Brnik, A., Levak, T., & Kupec, V. (2023). Ethical and Legislative
Standards in the Environment of Radio Broadcasters and Their Application
into Practice. Studies in  Media and — Communication, 11(1), 119-135.
https://doi.org/10.11114/smc.v11i1.5743

Cholig, A. D. (1970). Hukum, Profesi Jurnalistik Dan Etika Media Massa. [urnal
Hukum, 25(1), 395. https://doi.org/10.26532/jh.v25i1.200

Darmawan, R. (2024). Hakikat Filsafat Pendidikan Karakter Dalam Membentuk
Kepribadian Muslim dan Relevansinya Dengan Pendidikan Islam Kontemporer.
Jurnal Jendela Pendidikan, 4(01), 18-28. https://doi.org/10.57008/jjp.v4i01.653

Delisa, A., Rahman, F., & Marlina, S. (2025). Tantangan Hukum Dalam Menyikapi
Perceraian Tanpa Sidang Di Era Digital. Rayab AlIsiam, 9(2), 190-208.
http://ejournal.arraayah.ac.id/index.php/rais/article/view/1443%0Ahttp:/ /ejo
urnal.arraayah.ac.id/index.php/rais/article/download /1443 /1139

Derysmono, D., & Mohamoud, M. E. (2021). Strategi Manajemen Dakwah KH (Vol. 2,
Issue 1, pp. 83—105).

Dewi, N. A., Majid, S. A., & Sugianto. (2025). Integrasi Prinsip Syariah pada
Manajemen Kinerja Proyek CSR: Studi Kasus Sektor Pertambangan Indonesia.
Jamek (Jurnal Akutansi Manajemen Ekonomi Dan Kewiransabaan), 5(2), 490—497.

Engkizar, E., Jaafar, A., Masuwd, M. A., Rahman, L., Datres, D., Taufan, M., Akmal,
F., Dasrizal, D., Oktavia, G., Yusrial, Y., & Febriani, A. (2025). Challenges and
Steps in Living Quran and Hadith Research: An Introduction. International
Journal of Multidisciplinary Research of Higher Education (IIMURHICA, 8(3), 426—
435, https://doi.org/10.24036/ijmurhica.v8i3.396

Engkizar, E., Jaafar, A, Sarianto, D., Ayad, N., Rahman, A., Febriani, A., & Rahman,
I. (2024). Analysis of Quran Education Problems in Majority Muslim Countries.
International ~ Journal — of  Islamic ~ Studies  Higher ~ Education, 3(1), 65-80.
https://doi.org/10.24036/insight.v3i1.209

Engkizar, E., Jaafar, A., Taufan, M., Rahman, I., Oktavia, G., & Guspita, R. (2023).
Quran Teacher: Future Profession or Devotion to the Ummah? International
Journal of Multidisciplinary Research of Higher Education (IIMURHICA, 6(4), 196—
210. https://doi.org/10.24036/ijmurhica.v6i4.321

Fuqoha, F., Firdausi, I. A., & Sanjaya, A. E. (2019). Perlindungan Hukum Terhadap
Intervensi Pemberitaan dalam Kerangka Kemerdekaan Pers Nasional.
Ajudikasi - : Jurnal Liyn Hukum, 3(1), 75.
https://doi.org/10.30656/ajudikasi.v3i1.1436

Guspita, R., Azzahra, F., & Albizar, A. (2025). Utilisation of Artificial Intelligence in
Quranic Learning: Innovation or Threat? Journal of Quranic Teaching and 1 earning,
1(2), 73-89.

Halik, A. (2020). Atmosfer Kebebasan Pers (Antara Hukum, FEtika, dan
Profesionalisme Wartawan. Jurnalisa, 6(1), 140-159.

Herlina, O. (2018). Pemberitaan Kasus Kekerasan Terhadap Anak Dalam Media
Online. Jurnal Imn Komunikasi Akrab, 3(2), 437-457. http:/ /news.liputan6.com

Khalid, I. (2019). Metodologi tarannum al-Quran menurut bacaan Mustafa Isma’il
(M. 1978) dan pengaruhnya di Malaysia. In PhD Thesis.

Laoli, I. M., Lase, D., Telaumbanua, E., Bate’e, M. M., & Waruwu, R. M. P. (2025).
Etika Profesionalisme Jurnalistik dalam Praktik: Studi pada Serikat Media Siber
Indonesia Kepulauan Nias. Tubenori: Jurnal Ilmiah Multidisiplin, 3(1), 46-54.

Journal of Islamic Communication and Journalism 47
Vol. 1, No. 1, pp. 40-49, 2025


http://doi.org/10.36418/syntax-imperatif.v5i4.486
https://doi.org/10.58192/Insdun.V3i4.2634
https://doi.org/10.11114/smc.v11i1.5743
https://doi.org/10.26532/jh.v25i1.200
https://doi.org/10.57008/jjp.v4i01.653
https://doi.org/10.24036/ijmurhica.v8i3.396
https://doi.org/10.24036/insight.v3i1.209
https://doi.org/10.24036/ijmurhica.v6i4.321
https://doi.org/10.30656/ajudikasi.v3i1.1436

Putri, B., 1., Armadila., Sabri, Y.

https://doi.org/10.62138 /tuhenori.v3il.129

Marlina, M. (2014). Potensi Pesantren Dalam Pengembangan Ekonomi Syariah.
Jurnal Hukum Istam, 12(1), 133—151. https://doi.org/10.28918/jhi.v12i1.532

Muhamad, F. (2025). Peran Strategis Profesi Hukum Di Era Society 5.0 : Antara
Inovasi Dan Etika Profesional. Jurnal Sains Student Research, 3(2), Hlm. 642-654.
https://www.ejurnal. kampusakademik.co.id/index.php/jsst/article/view /4391
/3882

Muhlis, M., & Musliadi, M. (2022). Komunikasi Profetik Di Media Sosial.
RETORIKA : Jurnal Kajian Komunikasi Dan Penyiaran Islam, 4(2), 82-92.
https://doi.org/10.47435/retorika.v4i2.1177

Mujahidin. (2022). Efektivitas Metode Ummi Dalam Meningkatkan Kemampuan
Membaca Al-Qur‘an Peserta Didik Di Sekolah Menengah Pertama Islam
Terpadu Ar Rahman Petukangan Utara, Pesanggrahan, Jakarta Selatan. In Thesis
(Vol. 7, Issue 1, pp. 1-8). http://link.springer.com/10.1007/s00232-014-9701-
9%0Ahttp://link.springer.com/10.1007 /s00232-014-9700-
x%0Ahttp:/ /dx.doi.org/10.1016/.jmr.2008.11.017%0Ahttp:/ /linkinghub.elsev
ier.com/retrieve/pii/S1090780708003674%0Ahttp:/ /www.ncbi.nlm.nih.gov/p
ubmed/1191

Muslimin, K. (2022). Hukum dan etika jurnalistik. Unisnu Press.

Mustofa, A. (2012). Etika Pemberitaan Partai Politik Di Televisi (Kasus Pemberitaan
Partai Demokrat Di Metro Tv Dan Tv One). Jurnal Iinziah Komunikasi MAKNA,
3(1), 15-24. https://doi.org/10.37385/raj.v2i2.486

Nurdyantoro, A. (2023). Pergeseran Etika Jurnalistik dalam  Pers Industri.  Jurnal
pembangunan dan kebijakan publik. 8(2), 19-29.

Rahmawati, N., Sansitika, D. R., & Azmi, Z. (2019). Persfektif dan Minat Mahasiswa
Untuk Berinvestasi Di Pasar Saham Modal Syariah Sebagai Alternatif investor
Pemula. Research In Accounting Journal, 2(2), 287-293.

Robbi’ah, S. D. (2023). Pengabdian Masyarakat melalui Kegiatan Literasi Jurnalistik
Digital Berbasis Nilai-nilai Kemuhammadiyahan di Desa Makambhaji. Community
Service through Digital Journalism Literacy Activities Based on Mubammadiyah 1 alues in
Matkambaji Village. LITERA: Jurnal llmiah Mutidisiplin, 2(4), 423—430.

Rumata, V. M., & Nugraha, D. A. (2020). Rendahnya tingkat perilaku digital ASN
kementerian kominfo: Survet literasi digital pada instansi pemerintah. Jurnal Studi
Komunikasi — (Indonesian  Journal — of  Communications — Studies),  4(2), 467.
https://doi.org/10.25139 /jsk.v4i2.2230

Saragih, M. Y. (2021). Law, Journalistic Profession and Mass Media Ethics. Budapest
International Research and Critics Institute (BIRCI-Journal): Humanities and Social
Sciences, 4(2), 2532-2540. https://doi.org/10.33258 /birci.v4i2.1957

Satria, D., & Chandra, F. (2024). Sosialisasi Penggunaan Media Sosial Secara Bijak
Berdasarkan Undang-Undang Ite di Desa Sungai Ulak. Vox Populi: Jurnal Ummum
Pengabdian Kepada Masyarakat, 1(2), 87-96.
https://doi.org/10.70308 /voxpopuli.v1i2.72

Setyowati, A., & Pramukhtiko Suryo Kencono. (2024). Kebebasan Pers Dalam
Penyampaian Berita Menurut Undang-Undang Nomor 40 Tahun 1999 Tentang
Pers. Indonesian — Journal — of  Law and  Justice, 2(1), 18.
https://doi.org/10.47134/ijlj.v2i1.3047

Swain, J. (2018). A Hybrid Approach to Thematic Analysis in Qualitative Research:
Using a Practical Example. A Hybrid Approach to Thematic Analysis in Qualitative
Research: Using a Practical Example. https:/ /doi.org/10.4135/9781526435477

Syafril, S., Asril, Z., Engkizar, E., Zafirah, A., Agusti, F. A., & Sugiharta, I. (2021).
Designing prototype model of virtual geometry in mathematics learning using
augmented reality. IOP Conference Series: Earth and Environmental Science, 1796(1),
12035. https://doi.org/10.1088/1742-6596/1796/1/012035

Journal of Islamic Communication and Journalism 4‘8
Vol. 1, No. 1, pp. 40-49, 2025


https://doi.org/10.62138/tuhenori.v3i1.129
https://doi.org/10.28918/jhi.v12i1.532
https://doi.org/10.47435/retorika.v4i2.1177
https://doi.org/10.37385/raj.v2i2.486
https://doi.org/10.25139/jsk.v4i2.2230
https://doi.org/10.33258/birci.v4i2.1957
https://doi.org/10.70308/voxpopuli.v1i2.72
https://doi.org/10.47134/ijlj.v2i1.3047
https://doi.org/10.1088/1742-6596/1796/1/012035

Journalistic Ethics and Media Law Pillars of Broadcasting Professionalism

Takalelumang, R., Senduk, J. J., & Harilama, S. H. (2019). Penerapan Kode Etik
Jurnalistik Di Media Online Komunikasulut. Acta Dinrna Komunikasi, 1(3), 1-18.

Tasbih, T. (2021). Peran Dosen terhadap Pembinaan Mahasiswa Berbasis
Kompetensi. In A~Llrsyad Al-Nafs: Jurnal Bimbingan dan Penynluban Isiam (Nol. 8,
Issue 1, pp. 72-81). https://journal3.uin-alauddin.ac.id/index.php/Al-
Irsyad_Al-Nafs/article/view/22104%0A

Tiara Nabila, & Muthia Sakti. (2023). Perlindungan Konsumen Atas Iklan Produk
Rokok Sebagai Upaya Menurunkan Prevalensi Perokok Anak. Jurnal Interpretasi
Hukum, 4(2), 367-376. https:/ /doi.org/10.22225 /juinhum.4.2.7269.367-376

Wulandari, W., El Millah, S., Lubis, T., & Arifin, Z. (2025). Seven Challenges for
Arabic Department Students in Memorizing Hadith. Journal of Arabic Literature,
Teaching and 1 earning, 1(1), 1-13.

Yalsika, E. F., Hanum, F. L., Sabilillah, S., Hanoselina, Y., & Syafril, R. (2025). Gaya
Kepemimpinan Erick Thohir dalam Membentuk Kebijakan dan Meningkatkan
Prestasi Kementerian BUMN: Suatu Kajian Literatur. [urnal Intelek Insan
Cendikia, 2(5), 9014-9029.

Yati Oktavia, Rika Herdiana, Wiwit Pratiwi, Yolanda, Rahma Ade Syafira, Vegi
Prayoga, Sandi Sukendar, Ahmad Muzakir Abid, Tri Kasda Akbar Setiawan,
Ramadhoni Mudrik, Riska Ayu Wulandari, Novliza Nurbait, Salma Ananda
Putri, & Sultan Agam Wibowo. (2022). Dahsyatnya Kekuatan Doa Dalam
Kehidupan Manusia. Proceeding Conference On Da’wabh and Communication Studies,
1(1), 86-90. https://doi.org/10.61994/cdcs.v1i1.30

Copyright holder :
© Putri, B.,I., Armadila, Sabri, Y.

First publication right:
Journal of Islamic Communication and Journalism

This article is licensed under:

CC-BY-SA

Journal of Islamic Communication and Journalism 49
Vol. 1, No. 1, pp. 40-49, 2025


https://doi.org/10.61994/cdcs.v1i1.30

