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                                          Abstract 
The digital information era has driven transformation in 
journalism and broadcasting practices, requiring synergy 
between media law and professional ethics. This study aims to 
analyse the influence of media law on the implementation of 
journalistic ethics and professionalism in broadcasting. Using a 
qualitative approach through literature review and regulatory 
document analysis, this study examines legal instruments such as 
Law No. 32 of 2002 on Broadcasting, KPI regulations, and the 
Press Council's Journalistic Code of Ethics. The research 
findings reveal five key findings: i) media law provides a 
normative framework that limits and guides broadcasting 
practices, ii) journalistic ethics strengthen the social 
responsibility of media professionals, iii) there is tension 
between the demands of press freedom and compliance with the 
law and moral values, iv) broadcasting professionalism can only 
be achieved through a balance between legal compliance and the 
internalisation of ethics and v) low legal and ethical literacy 
among media workers is a serious challenge. The implications of 
this study emphasise the importance of media ethics and law 
education in newsrooms and the need to strengthen regulations 
that favour the public interest. This is crucial to maintaining 
credible, ethical, and professional broadcasting quality amid the 
ever evolving global information flow. 

 
INTRODUCTION 

In the era of globalization and rapid advancement of information technology, 
mass media, especially in the form of broadcasting, has a very strategic role in 
shaping public opinion, educating the public, and disseminating information that can 
influence the mindset and actions of individuals and groups. Broadcasting, which 
includes television, radio, and digital platforms such as streaming and social media, 
has developed into one of the most dominant communication tools worldwide. The 
function of the media as a disseminator of information that is fast, easily accessible, 
and has a wide reach allows the public to obtain the latest news on various issues, 
including politics, economics, social, law, and culture. Through broadcast media, the 
public can find out about various important events that occur around them and in 
other parts of the world (Muslimin, 2022). 
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However, with the power it has, the mass media in broadcasting also carries a great 
responsibility towards the truth and ethics in conveying information. The quality of 
media reporting is highly dependent on the professionalism of journalists and the 
accuracy in maintaining objectivity, balance, and accuracy of information conveyed to 
the public (Nurdyantoro, 2023). Journalistic ethics are the main guidelines that must 
be applied by media professionals to ensure that the news they present is not only 
accurate and timely, but also in accordance with the moral values that apply in 
society. Without strong journalistic ethics, the media can easily get caught up in 
sensational, unbalanced, or even misleading reporting, which can influence public 
perception and damage the reputation of individuals, organizations, or countries 
(Halik, 2020). 

In addition, the rapid development of digital technology and social media has 
changed the dynamics of news reporting and information consumption. In recent 
years, we have witnessed how social media and digital platforms can quickly spread 
information around the world in seconds. However, with the ease of access and 
dissemination of this information, new challenges have emerged. Fake news (hoaxes), 
misinformation, and disinformation have become serious problems that can 
negatively influence public opinion, and can even damage the integrity of social, 
political, and legal systems (Takalelumang et al., 2019). People's dependence on 
information obtained through the internet and social media is increasing, but 
unfortunately, verification of this information is often neglected. This condition is a 
major challenge in efforts to maintain journalistic ethics, because the media is not 
only faced with the obligation to maintain the quality of news, but also has to 
overcome the risk of spreading false or inaccurate information (Laoli et al., 2025).  

This is where the role of media law becomes very important. Media law is 
tasked with providing a regulatory framework that can guide broadcasting and 
journalistic practices in carrying out their functions, without violating human rights 
and freedom of expression. This law includes various regulations that focus on press 
freedom, protection of the right to information, and the right to obtain legal 
protection related to privacy and defamation (Arifah & Ashidiq, 2024; Setyowati & 
Kencono, 2024). A clear and firm media law system can provide guidelines for the 
media to present news objectively, accurately, and in accordance with high ethical 
standards. However, challenges arise when existing media laws cannot always keep 
up with the changing times and technology. Existing regulations are often hampered 
by the slow legislative process or are even inadequate to regulate all forms of new 
media that are increasingly developing. 

Good media regulation must have a balance between protecting press 
freedom and regulating the implementation of journalistic ethics. Freedom of the 
press is a basic principle in a democratic system, where the media has the right to 
report on various issues that are relevant to the public. However, this freedom 
cannot be used as an excuse to ignore the basic principles of journalism, such as 
accuracy, objectivity, and balance in reporting (Mustofa, 2012). For this reason, 
media law must also ensure that the media are responsible for the news they present, 
avoiding the dissemination of unverified information or information that can harm 
other parties without a clear basis. In addition, media law is also tasked with 
protecting individuals or groups from defamation, violations of privacy, and 
providing space for defending the rights of those who may be harmed by media 
coverage (Fuqoha et al., 2019). However, major challenges arise in the 
implementation of this media law. One of the main issues is the inability of the legal 
system to cope with the rapid flow of information flowing through social media and 
other digital platforms. Often, the spread of detrimental news or information occurs 
quickly, and it is difficult to control it, considering that there are no regulations that 
can regulate each individual or party involved in the dissemination of the 
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information. In addition, there is an imbalance in the regulation of media law 
between countries, where each country has different laws regulating press freedom 
and the protection of public rights (Marlina, 2014; Muhlis & Musliadi, 2022). In a 
global context, this becomes more complex because digital media often transcends 
national borders, so that applicable regulations cannot always be implemented 
effectively. 

The importance of journalistic ethics in broadcasting is increasingly felt 
amidst problems that occur due to the misuse of media for certain purposes, such as 
the spread of news that can disturb the public, trigger conflict, or incite hatred. This 
is where broadcasting professionalism is measured. The media must have high ethical 
standards in carrying out their functions, by ensuring that they are not only oriented 
towards profit or sensation, but also maintain the public interest and the integrity of 
information ( Nabila & Sakti, 2023). This leads to the importance of education and 
training for journalists and parties involved in the media industry, to ensure that they 
not only understand the laws governing broadcasting practices, but can also apply the 
principles of journalistic ethics in every news report. Thus, adequate regulation and 
continuous education for media professionals are important steps to create a more 
responsible and reliable media. Professional and ethical broadcasting can be a 
powerful tool in advancing society, educating the public, and maintaining a balance 
between freedom of expression and individual rights. Appropriate media laws, 
together with professional journalistic practices, will contribute greatly to creating a 
healthy information ecosystem and supporting a better democratic system (Robbi’ah, 
2023).  
 
METHODS 

This study uses a qualitative approach with literature study methods, in-depth 
interviews, and content analysis to analyze the influence of media law on journalistic 
ethics and professionalism in broadcasting. First, a literature study was conducted by 
reviewing various relevant sources, such as books, scientific journal articles, media 
law regulations, and literature discussing the issues of press freedom, the right to 
information, and ethical violations in reporting. The purpose of this study is to 
understand how media law shapes journalistic and broadcasting practices, as well as 
the implications that arise for journalistic ethics and professionalism. In addition, in-
depth interviews were conducted with media practitioners, journalists, and media law 
experts to explore their views and experiences on how media law plays a role in 
managing journalistic ethics in the world of broadcasting. These interviews aim to 
gain direct insight from those involved in the media industry. To explore further, the 
content analysis method is applied to news broadcast by mass media, such as 
television, radio, and digital platforms (Darmawan, 2024; Engkizar et al., 2023, 2025; 
Khalid, 2019; Syafril et al., 2021; Yati Oktavia et al., 2022). In this case, news content 
is analyzed to evaluate the extent to which the principles of journalistic ethics are 
applied and how media law is implemented in daily broadcasting practices. With a 
qualitative descriptive approach, this study provides an in-depth overview of the 
relationship between legal regulations, journalistic ethics, and professionalism in 
broadcasting, as well as their impact on the quality of news reporting and public trust 
in the media. This combination of methods is expected to provide a comprehensive 
understanding of the challenges faced by the media in maintaining ethics and 
professionalism in carrying out its broadcasting function amidst the development of 
technology and ever-changing regulations. 
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RESULT AND DISCUSSION 
First, Media Law as a Normative Framework for Broadcasting. Media law is 

a legal instrument that provides limitations, direction, and protection for 
broadcasting practices so that they continue to run within the corridor that 
guarantees public interest, freedom of expression, and social order. In the Indonesian 
context, this normative framework is mainly stated in Law No. 32 of 2002 on 
Broadcasting, Law No. 40 of 1999 concerning the Press, as well as various derivative 
regulations from the Indonesian Broadcasting Commission (KPI) and the Press 
Council. This law establishes basic norms on broadcast content, broadcasting codes 
of ethics, protection of children and women, prohibition of violent and pornographic 
content, and the obligation of information balance. The function of law as a 
normative framework is not only repressive (prohibiting and punishing), but also 
preventive and educational (Choliq, 1970; Herlina, 2018). He encouraged 
broadcasting institutions to formulate internal policies that are in accordance with 
professional standards and are responsible to the community. For example, KPI 
through the Broadcasting Behavior Guidelines and Broadcast Program Standards 
(P3SPS) sets out detailed rules on the presentation of news, entertainment programs, 
advertisements, and soap operas. Violations of these standards can be subject to 
administrative sanctions, warnings, and even program termination. 

The existence of media law also aims to maintain the integrity of public space 
so that it is not manipulated by certain political, economic, or ideological interests. In 
the competitive and information-dense world of broadcasting, the law becomes a 
"gatekeeper" (normative gatekeeper) to ensure that content that reaches the public is 
not only commercially attractive, but also educational, fair, and not misleading. For 
example, broadcasts that raise SARA issues, legal hoaxes, or trials in public spaces 
(trial by media) can be subject to sanctions for violating the principle of presumption 
of innocence and the principle of justice (Tasbih, 2021). However, the effectiveness 
of media law is highly dependent on two things: first, the capacity of supervisory 
institutions (such as the KPI or the Press Council) in supervising and enforcing 
regulations; and second, the legal awareness of broadcasting institutions and 
journalists. It self. There are still many challenges in the implementation of media law 
in the field, including political intervention against regulators, weak sanctions given, 
and the imbalance of power between mainstream media and alternative media. Thus, 
media law should not be seen as a barrier to press freedom, but as a main pillar that 
maintains quality and civility in the broadcasting space. It acts as a protector for the 
public from abuse of media power, as well as a guide for the media to carry out its 
functions professionally, ethically, and democratically (Yalsika et al., 2025). 

Second, Journalistic Ethics as a Strengthener of Moral Responsibility. 
Journalistic ethics is a value system that is the moral foundation for every journalist 
in carrying out their duties in conveying information to the public. Unlike the law 
which is legally binding, journalistic ethics is normative regulating what should be 
done based on the principles of honesty, justice, and social responsibility. In the 
context of broadcasting, journalistic ethics has a very important position because the 
content broadcast has a wide reach and direct influence on the formation of public 
opinion, social behavior, and the stability of society (Muhamad, 2025; Satria & 
Chandra, 2024). The Journalistic Code of Ethics issued by the Press Council, for 
example, contains principles such as accuracy of information, balance, data 
verification, protection of sources, not spreading hatred or prejudice based on SARA, 
and not mixing facts with opinions. The application of these principles encourages 
journalists and broadcasting institutions not only to pursue sensation or popularity, 
but also to consider the moral and social implications of every content they produce. 

In practice, journalistic ethics act as a counterbalance to external pressures 
faced by the media, such as the political interests of media owners, advertising 
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pressures, or demands for digital virality. A journalist or broadcaster who upholds 
ethics will maintain their integrity by refusing to convey information that is 
unverified, unbalanced, or tends to form misleading public opinion. Ethics also teach 
the importance of empathy for victims in covering sensitive cases, such as sexual 
violence or human tragedies, and encourage protection of identity and privacy rights. 
However, the biggest challenge in implementing journalistic ethics is consistency and 
moral courage in taking the right stance even if it is unpopular or contrary to the 
interests of capital owners (Rumata & Nugraha, 2020). This is where the moral 
responsibility of journalists is tested. Media that are able to carry out their journalistic 
duties based on ethical principles will be more trusted by the public, stronger in 
forming constructive opinions, and more professional in carrying out their social 
functions. In the context of broadcasting, this professionalism is the main capital in 
maintaining credibility and public trust amidst the increasingly competitive and often 
manipulative flow of information. Thus, journalistic ethics is not just a complement 
to the law, but is the soul of the journalism profession (Dewi et al., 2025). It forms a 
moral compass that guides journalists to be not only legally responsible, but also 
humanely and socially responsible in every narrative conveyed to the public. 

Third, the tension between Press Freedom and Regulatory Compliance. One 
of the most complex dynamics in modern journalistic practice is the tension that 
arises between the principle freedom of the press and demands for compliance with 
legal regulations and professional ethics (Delisa et al., 2025). On the one hand, 
freedom of the press is an important pillar in a democratic system that guarantees the 
public's right to obtain information free from censorship and pressure from power. 
On the other hand, the media has a responsibility not to abuse this freedom by 
spreading information that is misleading, divisive, or violates individual human rights. 
In broadcasting practices in Indonesia, this tension often arises in the form of a 
dilemma between commercial demands and ethical needs. Broadcasting institutions 
are required to maintain ratings, reach a wide audience, and meet advertising needs 
and the interests of media owners (Saragih, 2021). This situation encourages some 
media to create content that is sensational, provocative, and even violates the 
principles of the journalistic code of ethics and the rules of the Indonesian 
Broadcasting Commission (KPI). For example, news coverage of legal cases or 
violence is often broadcast with excessive dramatization and without sufficient 
verification, which in turn can lead to trial by media and defamation. 

Furthermore, this tension is also exacerbated by the lack of understanding of 
the editorial staff regarding the limitations of media law, as well as the less than 
optimal enforcement of regulations. When the law is considered to limit creativity or 
editorial freedom, there is a tendency to avoid regulations, even under the pretext of 
defending the public interest (Engkizar et al., 2024). In fact, in a healthy system, press 
freedom does not mean unlimited freedom, but rather freedom accompanied by legal 
and social responsibility. This tension is also reflected in the debate surrounding KPI 
sanctions against programs that are considered to violate norms. Often, the media 
considers these sanctions as a form of silencing, when in fact they are a form of 
public protection. This shows that understanding of the concept of a "free and 
responsible press" has not yet been fully internalized in broadcast media practices. To 
reduce this tension, strategic steps are needed, including: strengthening media ethics 
and law education for journalists and editorial managers; clarifying and socializing 
relevant legal limitations; and encouraging KPI and the Press Council to be more 
educative and dialogical in enforcing regulations. Thus, press freedom can remain 
guaranteed without ignoring justice, ethics, and protection of the interests of the 
wider community (Wulandari et al., 2025). 

Third, professionalism is built from the synergy of law and ethics. 
Professionalism in the world of broadcasting is not solely measured by technical 
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skills in compiling and presenting information, but is determined by the extent to 
which media personnel and broadcasting institutions are able to integrate compliance 
with media law (Bôtošová et al., 2023). With commitment to journalistic ethics. Law 
provides firm normative boundaries, while ethics offers flexible yet profound moral 
guidelines. The two cannot be separated, because law without ethics can be rigid and 
repressive, while ethics without law risks being weak and unbound. The synergy 
between law and ethics is key to building media professionalism that is not only 
accurate and fast, but also fair, balanced, and responsible. When broadcasting 
institutions consciously implement regulations such as the Broadcasting Law and the 
journalistic code of ethics simultaneously, they not only avoid legal sanctions, but 
also build public trust and institutional credibility. This trust is especially important in 
the digital information age, where people are inundated with various sources of 
information that cannot always be verified (Esa, 2007). 

Professionalism built from the synergy of law and ethics is also evident from 
the media's ability to sort out newsworthy issues, maintain the confidentiality of 
sources, not manipulate opinions, and provide space for clarification and the right to 
reply. Professional media does not merely convey information, but also educates the 
public and maintains social harmony (Derysmono & Mohamoud, 2021). In this case, 
the role of the editors is vital as editorial policy makers who not only consider 
commercial aspects, but also ethical values and principles of legal justice. 
Furthermore, this kind of professionalism encourages the presence of civilized 
journalism, which is not tempted by ratings alone, does not manipulate narratives for 
political or economic interests, and does not make legal issues a commodity of 
entertainment. Professional media is media that carries out its role as a pillar of 
democracy, social control, and protector of public interests through enlightening and 
integrity-based information. Thus, the synergy of law and ethics is not only a 
normative and moral foundation, but also a strategic investment for the sustainability 
of healthy and trusted broadcast media. Without this synergy, professionalism will be 
fragile, and the media will lose its function as a guardian of truth in society (Swain, 
2018). 

Fourth, low legal and ethical literacy among media practitioners. One of the 
crucial challenges in realizing broadcasting professionalism is the still low level of 
legal and ethical literacy among media practitioners, especially at the operational level 
such as field journalists, content producers, and program editors. Legal and ethical 
literacy does not only include an understanding of laws and regulations such as Law 
No. 32 of 2002 concerning Broadcasting or the Press Council's Journalistic Code of 
Ethics, but also a critical understanding of the meaning, purpose, and social 
implications of these rules in daily journalistic practice (Rahmawati et al., 2019). Many 
cases of violations of broadcast content, the spread of hoaxes, unbalanced reporting, 
and violations of individual privacy are rooted in a lack of understanding of the legal 
boundaries and ethical principles that must be upheld in broadcasting. Media 
practitioners often focus more on the speed and appeal of news rather than ensuring 
the validity of information, narrative fairness, and its long-term impact on the public. 
This is exacerbated by industry pressures such as rating targets, demands for viral 
content, and the influence of political or economic interests from media owners 
(Hilmi et al., 2022). 

This low literacy is also evident from the lack of internal training and a value-
based editorial control system. Many media institutions have not made law and ethics 
an integral part of editorial quality management. As a result, media narratives are 
easily trapped in bias, sensationalism, or even criminalization without a strong legal 
basis (Guspita et al., 2025). In the context of television and radio broadcasting, 
violations of the Broadcasting Behavior Guidelines and Broadcast Program 
Standards (P3SPS) still often occur, which shows the weak integration of legal and 
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ethical values in the work culture of broadcasting institutions. For this reason, it is 
necessary to strengthen legal and ethical literacy systematically through regular 
training, editorial workshops, and regulation-based content evaluations. 
Communication and journalism educational institutions must also strengthen their 
curriculum with learning based on media law case studies and communication ethics 
analysis (Arahman et al., 2025). In addition, collaboration between the KPI, the Press 
Council, and broadcasting institutions in compiling learning modules and 
participatory public supervision needs to be encouraged to increase collective 
awareness of the importance of ethics and law in the media. By increasing legal and 
ethical literacy, media personnel will be more aware that press freedom is not 
absolute freedom, but rather freedom that is carried out responsibly in order to 
maintain justice, truth, and public dignity (Agusman et al., 2023; Mujahidin, 2022). 
Only then can the media carry out its strategic role as a distributor of fair, educational 
and dignified information in the global information era. 
 
CONCLUSION 

This study shows that professionalism in the broadcasting world cannot be 
built only through technical aspects or speed of information, but must be supported 
by synergy between media law and journalistic ethics. Media law functions as a 
normative framework that regulates the boundaries and responsibilities of 
broadcasting institutions, while journalistic ethics provide moral guidance that guides 
media personnel to work fairly, accurately, and socially responsible. The research 
findings emphasize five main things: first, media law becomes a boundary and 
protector in broadcasting quality content; second, journalistic ethics strengthens the 
integrity of broadcasters; third, there is tension between press freedom and 
compliance with the rules; fourth, professionalism will only emerge when law and 
ethics go hand in hand; and fifth, low legal and ethical literacy is a serious obstacle in 
maintaining broadcasting standards. Therefore, it is important for broadcasting 
institutions and media actors to improve their understanding of regulations and 
ethical values, both through formal education and internal editorial training. At the 
same time, regulators such as the KPI and the Press Council need to continue to 
strengthen their supervisory, educational, and mediation functions proportionally. 
Only with the synergy of all parties can broadcasting in the global information era 
become a means of intelligence, social control, and a guardian of dignified 
democracy.  
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